new series 


| Hate My Yard 

Landscape designer Sara Bendrick comes to the rescue 
of people who love their homes but HATE their yards. 
Sara and the homeowners work together to create the 
outdoor living space they've always dreamed of. 


Rescue My Renovation 

Licensed contractor John DeSilvia comes to the 
rescue of distraught homeowners who have seen 
their homes left in shambles by the contractor they 
hired to fix it. Bad plumbing, shoddy framing, being 
structurally unsound: These are the complaints that 
homeowners have after hiring a bad contractor. John 
D steps in to make everything right, but he only has 
a few days in which to do it. After John and his team 
finish their work, these homeowners won't recognize 
the place. 
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DIY Network Canada is the go-to destination for rip-up, 
knock-out home improvement television. DIY’s programs and 
experts answer the most sought-after questions and offer creative 
projects for do-it-yourself enthusiasts. With a schedule packed 
with entertaining shows, stunts and specials, DIY Network is set 
to assist Canadian viewers with all their basic home improvement 


needs from small-scale fix-it jobs to.major home renovations. 


new seasons 


| Want That 

| Want That is a fast-paced tour through the latest and greatest building 
products — from smart appliances and the latest in home wiring to 

new building materials that are amazing, available and ready to go to 
work for you. Every half-hour episode is packed with in-depth profiles 
and highlights of a dozen of the hottest “must haves” for every home, 
whether it’s new construction, a remodel or a retrofit. 


House Crashers 

House Crashers is ambush renovation at its best. Host and contractor 
Josh Temple stalks a big-box home improvement store looking for 
unsuspecting weekend warriors, then follows them home with a 

large crew of experts in tow. Watch as stunned homeowners who 
journeyed into the store to fix a simple leaky faucet end up winning the 
remodeling lottery with dramatic, eye-popping room transformations. 


House Crashers 


used with permission. 


DIY Network is a trademark of Scripps Networks, LLC; 


Best known for his ‘90s music, pop-icon Vanilla Ice also brings more 
than 15 years of home improvement experience to DIY Network. In 
each episode of The Vanilla Ice Project, Vanilla Ice (a.k.a. Robert Van 
Winkle) and his crew of contractors get down to business and renovate 
an abandoned lake front property in Florida. He has extravagant plans 
to trick-out the sports court, transform a murky, black swimming pool 
and turn whole walls into glass windows for a beautiful view of the lake. 
Its non-stop renovation action as Vanilla Ice and his team try to take this 
house from worst to first. 


Nothing is more embarrassing than having the ugliest yard on the block 
— especially when your neighbors call you out. Armed with creative 
solutions, licensed contractor Jason Cameron transforms a negligent 
neighbor's troubled yard into an outdoor showplace — in only one day. 
From new planting beds and big, new trees to fresh paint and fencing, 
DIY Network's Desperate Landscapes is all about going from helpless to 


beautiful! 
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Vanilla Ice Project 


You never know what you'll be bringing home 
from the home improvement store. You go 

in for grass seed but come home with new 
patio chairs and a bag of cement. If you're 
lucky enough, you could also bring home a 
professional landscape contractor. On DIY 
Network's Yard Crashers, expert Ahmed 
Hassan waits at stores looking for the perfect 
weekend warriors who could definitely use his 
help. Once he finds his target, Anmed and 
his team follow the surprised shoppers’ home 
and completely transform their yards. 
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Audience Profile 


Demographic Profile 
% of A18+ AMA, English Canada E. 
51 65 


Source: BBM Canada PPM Data, 
%A18+ AMA, English Canada, 
M-Su 2a-2a (Aug 27 — Dec 16/12) Total TV E 


DIY Network W 


4 78 
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Male 

Female 
18-34 

18-49 

25-54 

35-64 

Own Their 
Home 

Work 30+ 
Hours/Week 


DIY viewers own their home and tend to do projects themselves. They are more likely than the population to: 


e Have redecorated (133) in the past 2 years e Spend time looking at home decorating ideas (135) and consider themselves 
e Have bought home improvement items/tools (134) and gardening supplies (111) good at fixing mechanical things (140) 
in the past two years e Enjoy gardening in their leisure time (152) and baking from scratch (122) 


DIY viewers are interested in the automotive category and they are more likely to: 


e Have visited an automotive website (131) in the past month e Have purchased tires (162) or automotive supplies/products (164) in the past 12 
e Have 2+ vehicles in the household (125) months 
e Be primary person responsible for vehicle maintenance (127) e Feel attached to their car (127) and love expensive cars (118) 


They are fiscally responsible and more likely to: 
e Feel that they spend their money more carefully than before (111) e Have a line of credit (113) and a mortgage (120) 


e Have used a financial planner in the past year (195) e Personally have life insurance (120) and home owners/property insurance (124) 
Source: PMB 2012 2-year readership database, English Canada, Index based on Comp% of A18-54 vs. population 


Key Research Findings 
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